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Op/Ed By Ervin Bielmyer Thank you members for supporting VLA's mission through
Page 5 good and hard times. We will be even stronger!

Putting our members first and proudly serving the interests of Virginia loggers!

Supporting Members
Page 6 VLA is grateful to Lilley International for their generous

donation when a VLA member purchased trucks.
COVID-19

Page 7 VLA is grateful to Enviva Biomass for the first and generous

sponsorship for our 2020 annual meeting.

FRA'S 2020 , , _
Outstanding Logger Congratulations Binky & Guke Tapscott for being named

Page 9 FRA's 2020 Southeastern Region Outstanding Logger.
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March 31, 2020
Believe & Develop Passion
It’s worth the fight!
By Ervin Bielmyer — Bielmyer Forestry & Wood, LLC

Oftentimes large government agencies bring forth ideas and concepts for projects for the common good. Equally often we as
citizens too frequently disregard the calls for public input because we think our voice won’t count in the long run.

This was the recent example in Dinwiddie County when the Virginia Department of Transportation (VDOT) proposed the Me-
dian -U — Turn (MUT) design for the Intersection located at HWY 460 and Courthouse Road.

After decades of multiple deaths and accidents, the Dinwiddie County Board of Supervisors requested VDOT to propose a
design for a safer intersection at Hwy 460 and Courthouse Rd. VDOT proposed a Median U-Turn (MUT) design for a safer
intersection. By early September 2019, construction equipment was placed on the site and ready to proceed with the project. At
the end of September, the equipment was removed, without starting construction, and a sign was placed announcing a public
hearing on October 17, 2019 at 5:00 PM and requested the input of its citizens.

At the VDOT designed hearing, the public displayed a lot of opposition to the MUT design. After the public hearing, | realized
the importance of engaging the public and affected industries in the discussion. If Dinwiddie County citizens and businesses
were going to receive the safest possible solution, we needed to rally people to think about alternative designs. I decided to make
our opposition heard at VDOT. I also recognized that if we were going to be successful, the focus was not only going to be at
the local level but also at the Richmond level. Initially I sent emails and made many phone calls to Virginia Loggers Association
(VLA) and various local loggers to “Rally the Troops™.

Many emails and phone calls were made to our Virginia State Delegate, State Senator, Virginia Farm Bureau, Dinwiddie County
and VDOT to bring attention to what I believed could be flaws of the MUT design. VLA and I had a one on one meeting with

a VDOT Engineer. Other one - on - one meetings and many phone conversations with the Dinwiddie County Administrator,
Sheriff, and the local County Board of Supervisors discussing the flaws and concerns of the citizens kept the conversation alive!
Attending Dinwiddie County Transportation meetings, School Board meetings, and Board of Supervisors meetings to discuss
VDOT’s proposal kept us very busy. We had a site visit with the State Delegate, to observe the traffic flow thru the intersection. I
had many conversations with citizens, encouraging them to be involved, for the local and state government officials to hear their
voice. Our State Senator captivated the Virginia Secretary of Transportation’s attention by suggesting “to listen to the citizens.”

With the citizens being activists, the County Administrator set the parameters to VDOT that certain stakeholders, i.e. VLA,
Dinwiddie County’s Sheriff Department, School Superintendent, and Farm Bureau, would have to approve the proposed MUT
for Dinwiddie County Supervisors to approve. There was no approval. VDOT and Dinwiddie County Administrator developed
a compromise for the intersection, gaining approval from all. This end result exceeded eve-

ryone’s expectations and we believe provided a safer more effective and less costly solution.

The final design would not include the MUT intersection, but one that implemented Pro-

nounced Rumble Strips, and a single lane traffic flow thru intersection to reduce speed.

VDOT and Dinwiddie Co. official’s response was, “This is the way it is supposed to work.
Citizens becoming active with government listening.”

In summary we hope everyone reading this article will see the importance of involve-
ment and participating in the public process available to us in Virginia.
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The Virginia Loggers Association proudly
endorses Forestry Mutual Insurance as
the preferred provider of Virginia work-
er's compensation insurance. Chris Huff:
chuff@forestrymutual.com 919-810-9485

"PLEASE SUPPORT OUR SUPPORTING MEMBERS BY
DOING BUSINESS WITH THEM WHENEVER POSSIBLE."

SUPPORTING MEMBERS

PLATINUM

Carter Machinery

Dominion Generation

Forest Pro Inc.

Forestry Mutual Insurance

James River Equipment

Turman Sawmill, Inc.

Virginia Custom Thinning & Chipping, LLC
WestRock

GOLD

Ashton Lewis Lumber Co.
B. & C. Truck Sales, Inc.
Bank of America

BITCO

Blue Ridge Lumber
Caruso, Inc.
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Enviva, LP
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Pinnacle Trailers Inc.
Richards Insurance

Setliff Law

Southern Loggers Cooperative




GOVID-19:

THIS T0O SHALL PASS AND WE'LL BE BACK TO NORMAL SOON

When I was in school, I worked in a Ruby Tuesday, and my man-
ager gave me a nickname: Dr. Dave. Since I was working towards
a master’s degree at the time, he said I was the most highly edu-
cated bartender in Alabama. The name stuck. Even today, almost
20 years later, a lot of people who knew me from back then still
call me Dr. Dave, or in some cases, Doc.

Well, let me tell you: I am not a doctor. I don’t even play one on
T.V. I’'m pretty sure I’'m not smart enough to have made it through
any sort of medical training; not even close. That’s not how God
made me. I’m a writer and storyteller by nature; an observer/doc-
umentarian of the forest products industry by profession; and a
political scientist by education.

One thing I learned in my studies of politics: I don’t trust politi-
cians. I know some who enter into politics are people of integ-
rity—my grandfather and grandmother both held political office
in Arkansas in the ’50s, and I’d like to think they were honor-
able—but as a rule, I think what politicians say should be taken
with a grain of salt.

Point being: | am not a doctor, so you should if | give you medical
advice, don’t listen to it. If I try spout an opinion regarding public
policy on coronavirus, ignore me: I’'m not qualified to say. [ don’t
know anything about any of it.

No, nicknames aside, I’m not a doctor...and neither are most of
the politicians and media pundits constantly giving their opinions.
Some of them are telling us to stay home, some are saying to get
back to normal. How can we know who to believe? To me it’s
simple: what are the actual experts saying? What is their majority
consensus? That’s the only opinion that means anything to me.
I’m going to trust the healthcare experts who put in the time and
effort to earn the education and experience to, generally, know
what they’re talking about. Until I see solid evidence to the con-
trary...not based on conjecture or speculation, but real proof...
then I remain confident that the consensus of the medical com-
munity is reliable and true.

So that’s my only medical advice to you and anyone: don’t listen
to me, Rush Limbaugh, Rachel Maddow, Donald Trump or Nancy
Pelosi. Let’s listen to the doctors.

Our society has gone to great lengths—some say too far, others
not far enough—in an attempt to limit the spread of COVID-19 to
manageable numbers so that we don’t overwhelm our healthcare

system beyond its capacity. It looks to me like, overall, we’ve
been succeeding so far. Yes, the numbers are high, and all of those
lost lives matter. If we believe the official numbers from the hos-
pitals, CDC and Johns Hopkins, then in just about two months,
about as many Americans have died of complications related to
coronavirus as died in the entire Vietnam War (about 58,000). But,
if we hadn’t done anything, it could have been much worse. If we
had gone about life as normal, those numbers could have been so
much higher. Despite some of the more conspiracy-minded hype
one might find on social media, it does appear that, even with
all the extreme measures taken, coronavirus has claimed more
American lives in under two months than even a bad seasonal flu
does in a whole year—unless we just assume that the doctors and
hospitals are all lying to us, and, again, I’'m willing to make the
opposite assumption.

Speaking just for me, frankly, I trust the healthcare pros that I
know, like my sister and my mother-in-law, more than I do inter-
net memes, professional talking heads on TV and radio, politi-
cians, or even various businesspeople who, understandably, are
eager to get back to work. I understand their concerns; I share
them. But I figure they’re generally not experts on immunology
and therefore as unqualified as I am to know what’s best in this
situation. As long as the doctors and nurses, the ones who are
qualified, are telling me we need to keep our distance, I’'m go-
ing to assume that their years of education and experience mean
they know what they’re talking about more than the rest of us
non-medically trained folks do. So every time | hear a radio or
TV talk show host, or a politician, or some random person on
social media, say what they think we need to do, I only have one
question: what are the doctors saying? Theirs is the opinion that
counts most to me in this situation.

That said, I am hopeful that the numbers of confirmed new cases
and deaths will start on a steady decline soon. The data doesn’t
support that yet, but I hope it will soon, and that this virus will,
as have some other pandemics in the past, run its course, with or
without a vaccine. It’s too soon to know if that will be the case,
but ’'m optimistic. Again, I don’t know anything, I have no facts
on which to base that, I am not predicting that; I’m just hoping.

I know a lot of people who own or work in small businesses, who
have had little or no income, are hurting economically. I’'m sym-
pathetic, I’'m not discounting their suffering. I hope, for all our
sakes, that we can get things back to normal soon. I believe that
we as Americans can be strong enough to get through this, like

Continued on page 8




my grandparents got through the double whammy of the Great
Depression and World War II some 75-90 years ago. I know we
need to get everyone back to work as soon as possible, and |
want that too; everyone does. But I want us to do it in a smart
way.

I just finished contributing to articles for the May issues of
Southern Loggin’ Times and Timber Harvesting about how the
pandemic has affected the logging industry. We talked to log-
gers and industry advocates and representatives from all over
the country. I came away with a sense that loggers are smarter
than most other people I know. You guys have the basic com-
mon sense to take the simple precautions to keep this thing from
spreading. Loggers are voluntarily, without needing government
to force them, doing things like restricting the number of work-
ers riding in the same vehicle to reduce the risk of exposure.
Social distancing comes with the job.

Some other observations: It looks to me like industry associa-
tion heads in states all over the country have done an absolutely
outstanding job of advocating for your interests and keeping
their members informed on every aspect of this, from safety to
finance. Nationwide, forest products industry has been recog-
nized as essential to society and infrastructure (imagine that?).
I understand there have been some delays with parts and some
complications with some markets, especially with solid wood
products or anything tied to construction. But it’s not so different
from the ups and downs these markets endure every year. I don’t
have a crystal ball but I do believe that this will pass and we will
get back to normal before you know it.

David Abbott grew up in a logging family, and worked for Ab-
bott Logging Co. during high school and college. He has been
a writer for Southern Loggin' Times, Timber Harvesting and
other Hatton-Brown Publications since 2005. He lives outside
Birmingham, Alabama with his wife Casey and their four chil-

dren.

Cuened

WEILER FORESTRY IS HERE.
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Proven Powerful Performance Strong Durability & Reliabhility
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855.269.4725 www.CarterMachinery.com/weiler

LET'S GET TO WORK:

BUS: (434) 447-3146
FAX: (434) 447-2646

arker

OIL COMPANY, INC.

P.O. Box 120
South Hill, VA 23970




FRA'S 2020 SOUTHEASTERN REGION
OUTSTANDING LOGGER

The Tapscotts became big supporters of the Log A Load
for Kids program soon after it first started in Virginia.
Additionally, Binky Tapscott has been a longtime mem-
ber of the Virginia Forestry Association and the Vir-
ginia Loggers Association (VLA), and he serves on the
VLA Board of Directors. Each year he and other forest
industry members visit Virginia’s legislators and educate
them on important forest issues in Virginia and the na-
tion. Binky and his wife have made numerous visits to
Washington, DC with the VLA as part of the American
Loggers Council’s annual legislative Fly-Ins.

As recipients of FRA’s Southeastern Region 2020 Out-
standing Logger Award, the Tapscotts received a cash
award and a gift certificate for a STIHL MS 462 chain
saw from STIHL Incorporated, along with a walnut and
cherry-wood crosscut saw plaque from FRA.

FRA’s Outstanding Logger Award program is designed to
raise the visibility of professional logging contractors and
to encourage other loggers to adopt the performance of
the award winners. The Regional Award winner becomes
a nominee for FRA’s National Outstanding Logger recog-
nition.

The Forest Resources Association Inc. is a nonprofit
trade association concerned with the safe, efficient, and
sustainable harvest of forest products and their transport
from woods to mill. FRA represents wood consumers,
independent logging contractors, and wood dealers, as

well as businesses providing products and services to the

forest resource-based industries.

STIHL Incorporated serves as the sponsor of FRA’s Re-
gional and National Outstanding Logger Awards.

Photo: Binky (right) and Guke (left) Tapscott, owners
of Tapscott Brothers Logging, Inc. and Forest Pro,
Inc.

VLA 7Zc.cs 9



EXECUTIVE DIRECTOR’S CORNER

Ron Jenkins

Markets — Loggers’ Take

This short story is about the loggers’ perspectives on markets with a focus
in Virginia. Loggers have changed their business models over time due to
necessity, to remain viable, or to take advantage of better markets. Many
have adapted their businesses to meet new market conditions and invested
their time and energy into marketing their own products from their
harvests.

Forest products are a complexity of natural resources and human interven-
tions. The science, physiology and botanical secrets of forests are generally
well - understood. The human element is more complicated and difficult to
predict.

Regardless of how much we know about humans, corporate behavior and
individual decisions are more complex. Forest products are made up of
many competing interests. Everybody loves to win for their team, and every
sector has heavy investments to protect or lose. The players include the
forest landowners, processing mills, forestry consultants, loggers, haulers,
financial markets, stock owners, regulators, policy makers, many small
business service providers and more.

Loggers

Forest harvesting businesses must always balance extremely narrow
financial margins between landowners and mills. And, they are subject to
many regulations and laws. DOF monitors all forest harvests for water
quality. VDOT oversees permitting for compliance with log road entrances
into highways. Debris on the road, such as mud, can lead to a felony.
VOSHA regulates safety for the workplaces. FMCSA regulates commercial
trucking. Finally, DMV monitors for size and weights. The logging
community members must also attend SHARP loggers training to meet
sustainability standards in the marketplace.

The business must invest heavily in capital equipment to start and maintain
their business. Skidders, cutters, loaders, trucks, vans, and more are very
expensive even when purchased as used equipment. Once those investments
are made, they must hire the best workforce in a competitive market.
Loggers have seen much better times and a little prosperity. However, most
are faced today with just sustaining their investments and making it though
week to week.

Business owners who harvest forests interact with many other human
sectors but generally have the least control of their business especially in
limited markets. Decades ago, loggers typically worked under contract to
mills. Today some still work directly with mills, while many have chosen to
buy their own timber stumpage with the goal of marketing products from
the sale areas. Sometimes these business owners find themselves compet-

ing.
Markets

Problems in Virginia’s forest products are frequently thought to be due to
limited markets. The pulp market is controlled by one company and there

are a limited number of sawmills, panel mills and other
choices for loggers. Biomass for electricity production
became popular but demand is waning due to lower demand
for electricity and biomass becoming an uneconomic source.

These businesses have also faced reductions in their produc-
tion and pricing pressures too. Business owners believe this
is a result of fewer markets in Virginia and nearby states. It is
a fact that some companies are only working 2 to 3 days per
week before they have met their production quotas and are
forced to find new ways to keep their workforce on their
payrolls.

Mechanical and technology equipment advancements have
led the industry to a highly mechanized, highly productive
level in many parts of Virginia but interestingly that business
investment has only been rebuffed by quotas on production.
In earlier times, our mills and utility companies encouraged
loggers to make those investments when they needed higher
supplies. Shutdowns and quotas are hurting the smaller
business owner and there is nothing for the smaller business
to do but try to survive. Some of the slowdowns in the last
two years have been unprecedented for many long - time
loggers.

The effect has varied among our businesses. Some sold their
equipment when they could and got out of the logging
business. Others sold part of their business capital and
maintained just enough to keep afloat. Others have tried to
diversify into new lines of business. Others are trying to
persevere and hope the years of building relationships will
help them “cobble” together enough production to make it
through a full week. Business owners made different
decisions, but most agree the best approach is diversification.
The outcomes have been very consistent among all these
businesses i.e. constant pressure and sleepless nights.

Government
Government policy is generally good for Virginia forest prod-
ucts’ businesses. However, we are seeing more pressure on
biomass as a source to produce electricity. The Virginia
Clean Economy Act (2020) should be of great interest to
anyone selling biomass to the electric utility. We suggest you
have a serious discussion with the utility to help with
decisions on future equipment purchases. In addition, there is
added pressure on smaller businesses to increase minimum
wage and add paid sick leave for their employees.

Finance
Finance markets have been generally good for businesses in
forest harvesting. Lower interest rates make financing a little
easier, but the equipment costs continue to rise and that just
means higher payments and the need to make more produc-
tion.

Continued on page 11




Markets are the business owners’ antagonist. All owners interviewed say they are operating on thinner financial margins and sometimes must
take from savings or make temporary loans to make payroll. They favor a new pine sawmill in southeastern Virginia sooner rather than later.
A CLT mill might be perfect! Hardwood markets are also badly needed, especially the lower quality hardwoods.

According to the forest scientists and statistic experts, we are growing more than twice as much pine and hardwood as we are harvesting. So,
the supply is more than adequate for more markets and our existing businesses should be able to easily ramp up production. Forest harvesters
say it is time to bring additional markets for lumber and logs.

Business owners also agree that the Commonwealth of Virginia should actively pursue more wood products’ economic development to
southern Virginia. Markets for all products are needed now. Smaller business owners also hope that larger corporations will bring back
corporate loyalty and support for those they depend upon to provide raw materials.

Faced with rapidly changing technology and global marketing expansion, loggers also need to look inward and adapt their businesses to the
opportunities of the future. Change will be required to return logging to profitability and insure a path for the next generation. We must adopt
the philosophy of accepting what we cannot change but take charge of what is in our control.

Loggers understand the need to change and adapt to new markets and business norms. Many also hope for the return of closer ties among
mills that count on their services. All support an aggressive economic development plan to encourage a mill(s) to settle in Virginia.

Our business owners strongly believe that our forest resources are sustainable with more markets. These business owners are always compet-
ing with each other.

Thank you and be safe!
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Serving Virginia Loggers & Truckers since 1986

Gaines & Critzer, Lt0. N

Specialized insurance coverage for:

¢ Exclusive, Competitive Logging
Equipment Programs

e Workers’ Compensation Scott Critzer
Representing numerous companies
including BITCO and Forestry Mutual

e (General Liability Troy Gaines
Commercial Auto Troygaines@gainescritzer.com

Jason Critzer
jeritzer@gainescritzer.com

scottcritzer@gainescritzer.com
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VLA, VFA, VFPA and CLA

Licensed in VA, NC, and WV
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NEWS AND
UPDATES FROM

FOREST
OPERATIONS
EXTENSION

IT'S GOOD TO BE ESSENTIAL

I hope that everyone and their families are doing well as we adjust to our new normal. Within the period of
a few weeks things were turned upside down and our normal routines were thrown into chaos. We have all
added some new vocabulary like COVID-19, pandemic, and social distancing. Schools and businesses have
had to shut down or go online. Everyone has had to adjust and for many people it has major implications.

I know that there are a lot of hardships now but I also know that we will get through this even if we don’t
know exactly how long that will take. While there is an overwhelming amount of negatives we could talk
about, I’d rather focus on trying to find some positives in this whole situation.

I think one of the positive outcomes from this will be a new appreciation of what is essential in our lives.
The forest industry was designated as essential so they could stay open and continue producing the prod-
ucts that are essential for consumers. Many people started to realize how important the essential busi-
nesses, and the workers they employ, are to our lives. These essential businesses bring us food, forest
products, health care, energy and more. All of a sudden many in our society started to realize the impor-
tance of truck drivers to deliver products, grocery store workers to keep food on the shelves, health care
workers to care for the sick, and of course the forest industry. The forest industry provides the boxes, bags,
and packaging to deliver products including all of those online orders shipped to our door now that people
shifted their buying online to avoid stores. And then there is toilet paper. Toilet paper. Who would have
thought that one of the key items in this whole pandemic to highlight the impacts of a national shortage
would be toilet paper. Store shelves have been bare where toilet paper used to be stocked. It seems like
everyone is trying to find a supply of toilet paper. News stories have focused on the supply chain and
production of toilet paper. With all of the interest surrounding toilet paper and the news stories related to
mills producing toilet paper, I can’t help but think that many people also now realize that toilet paper comes
from trees. And trees are delivered to the mill by our essential truck drivers coming from the essential
logging businesses so that the essential mills can keep producing toilet paper. We all realize that it takes
more than toilet paper to keep the forest industry running, but if toilet paper can be one of the things to help
consumers realize how essential the forest industry is, then maybe at least that can be one positive outcome
from this whole situation. I am optimistic that when this is all over, one of the positives for our society will
be a better appreciation of just what is essential to our lives and to our economy. Loggers and the forest
industry are essential to our society.

Thank you for the essential work that you do. I am hopeful that I will get to see many of you at the annual
meeting in August and we can talk about getting back to a new normal after this is behind us. Until then, I
hope you and your family stay safe and enjoy the time that you have with family and friends.

Mike Pickrel

Sales

Gasburg Land and
Timber Company, Inc.

Joey Jones
Over 50 years of experience
NAPA Auto Parts working for you!
716 Main Street Chipper Available
Altavista, VA24517 6894 Christanna Highway
Gasburg, VA 23857
434-369-6555 Business: (434) 577-2101

434-944-4554 Cell Fax: (434) 577-2362
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Virginia Logging Businesses Have New Law to Help!

Virginia legislators unanimously approved giving localities the option to exempt all personal property and tools & machinery taxes
on forest harvesting & silvicultural equipment. VLA is now reaching out across the Commonwealth to county Board of Supervisors
to offer detailed information and assistance. Once we make contact in a county VLA will contact VLA members in the respective
county. Please be patient as our work may take several years to reach our ultimate goal.

Your VLA Boad of Directors took action to help industry business owners struggling annually to cover a burdensome tax on their
equipment. They pointed out that logging equipment is a single use equipment solely designed to harvest tree fiber crops just as
agricultural equipment is designed to harvest food and fiber.

Please contact VLA at info@valoggers.org or 804 677 - 4290, or a board member with questions and your story.

L_________—_—_—_—_—_—_—_J

August 20 - 23, 2020

Virginia Loggers Association Annual Conference

Join friends at The Hotel Roanoke & Conference Center

Sponsoring for Success SPEAKERS

Successful conferences are due to generous sponsorship by businesses and individuals DrascottBarrett
like you! Thank you for your donations! Dr. Joseph Conrad
Rob Farrell
$7,500 .. Exhibit space, 3 registrations and recognition in all promotional materials. Chris Huff

$5,000 .. Exhibit space, 2 registrations and recognition in all promotional materials. Thomas Meth
$2,000.... Exhibit space and recognition in all promotional materials. Charles Poindexter
Exhibit space and recognition in all promotional materials. Nikki-Dee Ray

Exhibit space and recognition in all promotional materials. Secretary Bettina Ring

Christina Rodi
Stephen Setliff

Exhibit space and recognition in all promotional materials.

Recognition in all promotional materials.

Please choose your level of support and send your payment to Virginia Loggers INVITED
Association, 5251 Tavern Lane, Goochland, VA 23063. If you prefer to sponsor a Dr. Shawn Baker

single event, please contact Ron Jenkins at info@valoggers.org. Carthan Currin, III
Kirby Funderburke
Congresswoman Abigail
Spanberger

Group Spa
Motivational Speaker
Adventure Experiences & Tours

Magic Show .
Appalachian ‘Shine & Spirits’, Craft Beers, Winery Make Your Room Reservations Now

Kayaking & Tubing Eoll li?ee % 8;36-594-HRCC (4722)
ooking Website:
https://book.passkey.com/e/50038453

Pick your event from above. Email info@valoggers.org.

Fun Events
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APRIL 2020 NEWSLET TER

By: Nick Smith — Healthy Forests, Healthy Communities

COVID-19 is challenging our society in many ways. Today we
appreciate the men and women who are serving on the front
lines of this epidemic and making personal sacrifices to provide
care to those in need.

Judging by shortages of medical supplies and many household

items, the epidemic should give us an appreciation for the basic resources we depend on- and those
who provide them.

Foresters and loggers practiced social distancing long before the pandemic response required it. But
there are good reasons why the U.S. Department of Homeland Security identified the forest sector as
an essential critical infrastructure workforce as the nation responds to COVID-19. Those who harvest,
manufacture and transport wood-based products are helping ensure our medical professionals, first-
responders and the rest of us have the essentials we need to weather this crisis.

These essentials include, but are not limited to:

Masks

Filters

Tissue papers

Disinfecting wipes

Cleaning products

Cellulose-based pill fillers

Latex gloves and other protective products

Wood pallets to move food, medical supplies and other critical goods
Lumber and plywood for emergency structures and shelters

Fuel for energy production and heating

We are all in this together. We all have a role to play, even if that is simply staying home and staying
healthy to protect others. Our forests and those who work in the woods are also doing their jobs,
and hopefully our society will remember our important connection to this natural resource long after
our nation has recovered.




Virginia
Department
of Labor and
Industry

Marinho Goncalves
Safety and Health

Consultant

VOSH — OSHA State Plan
1570 E Parham Road
Richmond, VA 23228
Phone: (804) 371 3104
Ext: 106
marinho.goncalves@
doli.virginia.gov

https:/www.doli.virginia.gov
Ivosh-programs/consultation/

VIRGINIA DEPARTMENT OF
LABOR AND INDUSTRY

— Logging Sector (COVID-19 Resources) —

According to the World Health Organization (WHO), COVID-19 is now a pandemic (meaning a global out-
break of disease). On March 13, 2020, the President of the United States declared the COVID-19 outbreak a
national emergency. The virus that causes COVID-19 seems to be spreading in the community (“community
spread”) in some affected geographic areas.

Community spread means people have been infected with the virus in an area, including some who are not
sure how or where they became infected. Different parts of the United States are seeing different levels of
COVID-19 activity. U.S. COVID-19 cases include those among travelers, cases among close contacts of a
known case, and community spread.

The Department of Homeland Security’s Cybersecurity and Infrastructure Security Agency on March 19
issued guidance on the essential critical infrastructure workforce. That guidance identifies workers who
support the manufacture and distribution of forest products, including, but not limited to timber, paper, and
other wood products as essential members of the workforce during the COVID-19 pandemic.

The initial list of essential critical infrastructure workers aims to help state and local officials as they work to
protect their communities, while ensuring continuity of functions critical to public health and safety, as well
as economic and national security.

Safe work practices for the Logging Sector during the pandemic are of great importance for Employer and
Employee alike.

The Department of Labor and Industry of Virginia — VOSH developed a COVID-19 resources platform,
which provides information, state specific guidelines and links that can help a Logging Sector business and
its workforce during the pandemic.

Please review the link:
https:/www.doli.virginia.gov/vosh-programs/coronavirus-covid-19-resources/

Furthermore, Center for Diseases Control and Prevention (CDC) has provided several additional posters/re-
sources that can be extremely useful for Logging Sector workplaces.

https:/www.cdc.gov/coronavirus/2019-ncov/communication/factsheets.html

THINK SAFE, WORK SAFE, BE SAFE! MAKING VA A BETTER PLACE TO LIVE AND WORK!



Ten Steps All Workplaces Can Take to
Reduce Risk of Exposure to Coronavirus

All workplaces can take the following infection prevention

measures to protect workers:

o Encourage workers to
stay home if sick.

Encourage respiratory
etiquette, including
covering coughs and
sneezes.

Provide a place to wash
hands or alcohol-based
hand rubs containing at
least 60% alcohol.

(3

Limit worksite access
to only essential workers,
if possible.

s

Establish flexible worksites
(e.g., telecommuting)

and flexible work hours
(e.g., staggered shifts),

if feasible.

Discourage workers from
using other workers’
phones, desks, or other
work tools and equipment.

Occupational
Safety and Health
Administration

ADSHA

www.osha.gov

9

O

Regularly clean and
disinfect surfaces,
equipment, and other
elements of the work
environment.

Use Environmental
Protection Agency
(EPA)-approved cleaning
chemicals with label claims
against the coronavirus.

Follow the manufacturer’s
instructions for use of all
cleaning and disinfection
products.

Encourage workers to
report any safety and
health concerns.

For more information, visit

www.osha.gov/coronavirus or
call 1-800-321-OSHA (6742).

1-800-321-OSHA (6742)
TTY 1-877-889-5627




SETLIFF'S LAW - -

It’s the End of the World, But First We’re Getting Sued

Along with panic buying toilet paper, hand sanitizer, and hand
soap, mocking the COVID-19 or “Wuhan” Coronavirus has become
something of a pastime of mine. Efforts to cash in on the bad news
are not limited to investments, snake oil, and hoarding food, we’re
also seeing CNN podcasts and continuing legal education seminars
on the subject. Not wanting to make light of what could be a very
serious situation — eventually — I found myself wondering how this
might actually affect firm clients. Here are some cheery thoughts on
the subject:

The Plaintiff Lottery

The lawsuits have already started. Walmart is being sued for the
death of an employee from COVID-19. One woman has sued claim-
ing she was terminated after being sent home to quarantine for 14
days. Here’s one over employees seeking hazard pay, and another
just generally blaming China. Businesses are already suing their in-
surers over their losses. Ignoring the merits of any of these, a viable
claim is not a prerequisite to the filing of a lawsuit.

Workers’ Compensation?

Could a pandemic be considered compensable under workers’ com-
pensation?

In a very, very recent case the VA Court of appeals affirmed the Vir-
ginia Workers” Compensation Commission in a case where spider
bites in the workplace were found to be compensable. Part of the
standard that has always been considered for compensability asks
whether the condition or injury “arises out of”” employment as a re-
sult of some risk particular to the employment. Quoting the opinion:
““’A claimant can prove actual risk by showing employment condi-
tions create ‘an enhanced risk’ of injury.’” ‘A workplace condition
that ‘increase[s] the risk of injury’ implicates the actual risk test.””
In the spider bite case the evidence showed that work being done in
a boiler room nearby had caused spiders to move around, and that
many spiders had been seen in the general vicinity recently. Again
quoting the opinion: “... the evidence established both a physical and
temporal proximity between a peculiar or unusual workplace condi-
tion (i.e., construction causing a proliferation of spiders in an office
suite where they were not usually found) and claimant’s spider-bite
injury. Accordingly, claimant proved the necessary ‘critical link.””

Does exposure to a pandemic as a result of a job that requires
frequent travel — like trucking - qualify? What about frequent air

travel? How about forward-facing customer contact positions, like
cashiers, wait staff, etc? [ won’t venture an answer here except to say
that it’s probably fact-specific, and I’'m not the only one to wonder.

OSHA and FMLA?

Federal OSHA and the US Department of Labor already have web
pages offering guidance on the effect of COVID-19 in the workplace,
relating not only to OSHA, but also to the Fair Labor Standards Act
and Family and Medical Leave Act.

OSHA identifies as those with exposure risk: Healthcare work-

ers, Deathcare workers (that’s cheerful), Airline operations, Waste
management, and those who travel to areas “where the virus is
spreading.” You know, like New York and Virginia... One concern
under the FLSA is the use of volunteers, in case “your business has a
shortage of workers and is looking to ‘volunteers’ to help out” (prob-
ably illegal, by the way. Pay your workers.). While the page relating
to FMLA is titled “pandemic” and refers primarily to flu, it reminds
that:

Covered employers must abide by the FMLA as well as any appli-
cable state FMLA laws. An employee who is sick, or whose family
members are sick, may be entitled to leave under the FMLA. The
FMLA entitles eligible employees of covered employers to take up
to 12 weeks of unpaid, job-protected leave in a designated 12-month
leave year for specified family and medical reasons which may
include the flu where complications arise that create a ‘serious health
condition’ as defined by the FMLA.

Not all employees are entitled to FMLA leave, and not all employ-
ers are required to follow it, but that’s probably worth looking into if

your business is facing a pandemic.

Force Majeure (Act of God)?

Oddly, this might be the most important possible impact of a sig-
nificant epidemiological outbreak. Limiting my thoughts to Virginia
caselaw, though the issue is obviously broader:

Most contracts, whether they be for construction, or performance, or
delivery or whatever have a “force majeure” or “act of God” clause.
With varying language, these contracts excuse performance in the
event of some event outside the control of the parties that renders
performance effectively impossible. The best written of these will
carefully define where it applies, and such clauses are generally
enforceable under Virginia law where they are “clear and unambigu-

Continued on page 19
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Setliff Law is the legal firm
for all your trucking and
transportation needs

Best Lawyers

BEST

i

2019

* Freight and Property Claims

« Commercial Transactions
and Litigation

 Labor and Employment

+ Accidents, Property Damage Litigation

* Insurance Coverage Disputes

* Regulatory Compliance and
Transactional Work

* Workers’ Compensation Claims

* Negotiating and Drafting of Independent
Contractor Agreements.

Setliff Law works aggressively and efficiently to
defend the interests of the transportation
companies so they can get back to the business
of keeping America moving.

www.SetliffLaw.com

(804) 377-1260

ous.” Unless excluded, acts of government, such as, say, travel
restrictions, quarantines, etc. may constitute force majeure.

Most notably, force majeure may be sword and shield — used offen-
sively or defensively. If you can’t haul cargo up and down Route
95 because the government made it illegal to prevent the spread

of a plague, you may have a force majeure argument. On the other
hand, if your customer can’t ship goods because they’re stuck

on a boat that can’t dock to prevent the spread of a plague, your
customer probably has a force majeure argument too. If you have a
problem and your contracts don’t have force majeure clauses, hope
for the best and stock up on hand sanitizer.

Also, I’d like to suggest some light screen-time options. How
about Contagion (2011)? 28 Days Later... (2002)? Outbreak (1995)
is a classic with a happy ending... Oh, and wash your damn hands.

If you have questions about this article, contact Dov Szego (dsze-
go@setlifflaw.com) at 804-377-1263 or Steve Setliff (ssetliff@setlif-
flaw.com) at 804-377-1261.

Quality Pine Plantation Thinning
& Whole Tree Chipping

Buyer of Land & Timber

Forestry Mutual 2015 Logger of the Year

Forest Resources Association
2017 Outstanding Logger of the Year

“Quality Logging Done Right”

4356 Planters Road
Dolphin, VA 23843

(. K. Greene, Owner
vactlicawildblue.net

www.virginiacustomthinning.com

804-586-7198




WESTERN STAR 4700 WESTERN STAR 4900

11102 WASHINGTON HWY
GLEN ALLEN VA 23059

(804)-798-2906 CALL
FOR
TOLL FREE PARTS &
_429- SERVICE
GLOBE LOWBOYS 866 422 8782
OUR CUSTOMERS ARE WESTERN STAR DEALER
OUR STARS!!! FOR 34 YEARS

CUMMINS, CAT

& DETROIT ALLISON & EATON

ENGINES TRANSMISSIONS

RHODES & ALFAB EVANS LOG TRAILERS

TRAILERS & BODIES

What YOU do Is what
WE protect.

BITCO has the right solutions
to manage your risk.
Insurance contracts are underwritten and issued by one or more

We've been prOV|d|ng the m_surance protection and responsive services of the following: BITCO General Insurance Corporation and BITCO
needed for forestry-related risks for decades. National Insurance Company, rated A+ (Superior) by A.M. Best,

. . A2 Stable by Moody’s, and A+ Strong by Standard and Poor’s
From workers compensation and general liability to auto and property

coverage, you get affordable prices along with safety and security BITCO Charlotte Branch Office
from a financially secure company. Best of all, you'll experience service PO Box 474630
from people who know and care about your business. Charlotte. NC 28277-2747

Toll Free: 800-642-2507

[ £Hin] :Q** OLD REPUBLIC INSURANCE GROUP
** **

www.BITCO.com
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If you have any
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RESOURCES AND ENVIRONMENT

RISK MITIGATION IN TIMES OF CRISIS

Over the last 2 months our country has gone through
a very difficult time. Not only is public health being
impacted, but also the social and economic aspects
of our communities.

As citizens, communities, and industries are trying
to follow state and federal guidelines to remain
healthy, we have seen unprecedented damage to
our economy and the forest products industry is not
exempt from this global crisis.

Every single forest products company should be
aware of the short and medium term implications

of this crisis. How is this situation going to impact
my customers, suppliers, labor, and financial bottom
line? What should I do to mitigate risk? These are
two questions that are buzzing around managers’
heads in these days. Here are some tips they could
use to try to mitigate risk in this time of global
Crisis.

Supply Chain risks

Without the proper supply of raw materials, manu-
facturing cannot move forward. A forest products
industry manager should have a deep understanding
of their suppliers related to the quality, consistency,
lead times, flexibility, payment terms, cost and shar-
ing of information. Consider these aspects and pre-
pare a document where you classify the performance
of your suppliers based on some of these metrics.
Which ones are more likely to fail to perform? Good
communications with suppliers is also critical to
manage supply and demand and to prepare for the
unexpected. Managers need to understand that long-
term relationships with suppliers are one of the best
business practices to mitigate risk in the procure-
ment of raw materials.

Labor risks

Manufacturing in forest products industries cannot
deliver value-added products without the proper
labor. State and federal guidelines are encouraging
citizens to stay home as much as allowed. There are
cases where this mandate could be easily achieved
if the business associate can deliver their work us-
ing software, phone, and similar types of electronic
communications. For production workers, it is not
the case as they are required to be on the front lines

handling equipment or work-in-process inventory.
Managers should come up with a plan to minimize
the risk of exposure for those that need to come

to work. Good people are hard to replace in our
industry and taking care of the most precious asset
a company has, the people, is fundamental to keep
moving the business forward.

Customer relationships

Similar to suppliers, a good manager should be

able to classify the company’s customers based on
different aspects such as market segments, type of
products, billing cycle, volume, flexibility, term of
the relationship, location, and level of communica-
tion. A manager should prioritize customers based
on some of these aspects and open a line of com-
munication with them. Inform your customers about
your strategy to handle the company during this cri-
sis and explain the potential impacts on the products
related to lead times, availability, quality, and pay-
ment terms. Most of customers are willing to listen
because most likely, they are also being affected by
this crisis. Working together, communicating, and
being flexible will give your business a considerable
competitive advantage over other competitors.

Financial support

Communicate with your creditors and stakeholders.
As any business, most likely your business must
make periodic payments on loans that are used for
capital investments or just to improve your cash flow.
Banks are willing to listen and redefine the loan
conditions to improve interest and payment terms.
One thing banks in your community do not want is
seeing your business closing down, so banks will
try to do anything they can to help out your business
during these hard times. There are also several state
and federal emergency programs that could provide
much needed additional cash to water these difficult
times. Make sure you know and have access to these
economic relief opportunities.

Finally, we all are in this together. We should contin-
ue to fight for our companies and don’t give up. We
will prevail but you need to do your part to mitigate
the risks associated with this crisis.

Virginia Cooperative Extension programs and employment are open to all, regardless of race, color, national origin, sex, religion, age, disability, political beliefs,
sexual orientation, genetic information, marital, family, or veteran status, or any other basis protected by law. An equal opportunity/affirmative action employer
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GLOBAL FOREST PRODUCTS AND MARKETS

By: Caitlin Clark, International Marketing Specialist, VDACS

With schools and retail businesses closed and families isolating them-
selves inside their homes as much as possible, the U.S. economy has
dived into a recession with unemployment skyrocketing to levels not
seen since the Great Depression.

Thankfully, the forest products supply chain has been deemed es-
sential so loggers and processers are permitted to continue operations
as able. But while domestic demand softens, so does global demand
as markets around the world batten down the hatches against the
coronavirus.

Virginia forest products
exports dropped 16 percent
in 2019 because of the
U.S. trade war with China.
Forest products exports
to China dropped more
than 45 percent last year
as tariffs between 5 and
25 percent were applied to
imports of U.S. lumber and
logs, which are the Commonwealth’s third and fourth largest exports

Shows Pine Logs on Yard for Exports

to that market. Exporters were looking forward to some return to nor-
malcy as “Phase One” of a U.S.-China trade deal in January included
lumber as part of the Chinese purchasing agreement of U.S. manu-
factured goods. However, by the time China announced a process

for companies to apply for retaliatory tariff exemptions of softwood
lumber on February 18 and then announced the removal of tariffs on
U.S. hardwood lumber and logs beginning on February 28, optimism
about an immediate impact was tempered by concerns about the
novel coronavirus.

Now all of our top forest products export markets are advising or
enforcing social distancing measures and our buyers in those markets
are either closed or operating limited hours due to lockdown or re-
duced demand for their products. The trade representative offices held
by the Virginia Department of Agriculture and Consumer Services’
(VDACS) Office of International Marketing have been actively reach-
ing out to forest products importers to understand the current situa-
tion in their respective markets and their outlook for purchase orders
to Virginia exporters.

China
In China, our top forest products export market even at the height

of the trade war, sawmills and further processing facilities resumed
operations in early March when the virus began to be contained in the
country. However, soft demand has many Chinese factories operating
at only a fraction of previous production. China’s economy has been
slowing for a couple years, resulting in lackluster domestic demand

even before the spread of the

novel coronavirus. With global

demand for finished goods

dropping off as the rest of the

world responds to the COVID

threat, some factories report

that sales have dropped more

than 50 percent. A few timber

importers interviewed have

begun to order smaller volumes of lumber for production of flooring,
furniture, and other products primarily for the Chinese domestic mar-
ket, but also report that manufacturers still have inventory because
they used so little material during China’s lockdown. They have also
noted that a shortage of empty containers in the U.S. has resulted in
higher freight prices, temporarily negating the impact of the lower
tariffs on landed cost of U.S. lumber and logs in China. In summary,
Chinese importers do not foresee wood trade picking up until closer
toward the fourth quarter of 2020, once the virus is contained across
the globe. Even then, they are concerned that a recession in China and
abroad could have a longer-term impact on the industry.

Vietnam
In Vietnam, Virginia’s second largest forest products export market,
some borders to China, Cambodia, and Laos are closed. Seaports are
still open, but shipments are being closely inspected and are taking
a longer time to clear customs than usual. The strongest narrative
emerging from conversations with Vietnamese, importers, distribu-
tors, and manufacturers of wood products is COVID’s impact on
the industry’s export orders. Many Vietnamese factories are seeing
cancellation of export orders by the U.S., EU, and other countries. In
Dong Nai and Binh Duong provinces, where the wood products indus-
try is concentrated, the drop in overseas business has caused some
sawmills and factories to stop production and lay off workers. While
commercial banks have started launching credit packages to assist
companies during this time, there is still no government stimulus to
speak of. Other governments in the Southeast Asia region are react-
ing differently to the COVID threat. As of late March, Malaysia was
totally locked down and businesses were closed. Domestic transport
in the country was at a complete standstill and containers were stuck.

United Kingdom
In the United Kingdom, Virginia’s third largest forest products export

market, building supply depots such as lumber yards are deemed key
industry sectors and are able to remain open with sales being handled
by workers from home and deliveries being made to construction sites
and facilities as necessary. Sales of certain products has actually been
relatively stable due to the demand for materials for the construction
of field hospitals across the country.

Continued on page 23




Mexico
In other markets like Mexico, some importers have temporarily
closed while others continue to operate. However, the Mexican
importers that continue to operate have cited a drastically fluctuating
exchange rate as a challenge to issuing new purchase orders to U.S.

sawmills.

Reports from our trading partners paint a bleak picture of export
demand over the next couple of quarters. The U.S. forest products
supply chain can perhaps take some comfort in the expectation that
many of our export markets are expected to issue stimulus packages

to assist in their economic recoveries as the COVID crisis eases. U.S.

agriculture and forest products would also likely benefit from these
stimulus packages. Even as the crisis continues in the U.S. and travel
restrictions remain in place around the globe, the VDACS Office

of International Marketing is working to connect forest products
exporters with new buyers in both current export markets and new
export markets via email introductions and virtual trade missions.
The Office of International Marketing is also beginning to leverage
digital media strategies in key export markets and launching longer-
term market research and development programs for products that
have not traditionally been big export commodities for the Common-
wealth, including softwood logs. Through these programs, the Office
International Marketing hopes to continue to tee the Virginia forest
products industry up for success in foreign markets now and in the
future.

SAFETY SEMINAR

JUNE 24,2020 | 9 AM—3 PM

KEYSTONE ANTIQUE TRUCK & TRACTOR MUSEUM

Speakers:

Sean Stewart, Virginia State Police

Craig Feister, FMCSA

Stephen Setliff, Setliff Law

Scott McKee and Chris Huff, Forestry Mutual
Insurance Company

Tom Everette, T. M. Everette Claim Service
Brian Daglian, Omni Tracs

Financial Sponsors:
Forestry Mutual Insurance
Gaines & Critizer, LTD
Donnie E. Reaves, LLC

We Specialize in:
Trailers - New & Used
Service Department
Parts - We Ship Anywhere

Locations in:
Wilmington, NC
Spartanburg, SC

St. George, SC

www.pinnacletrailers.com

Inventory Arriving Daily!

Call Today 800-513-9373

New location in St George, SC —near Charleston !




FOREST PRODUCTS AND MARKETS

FOREST PRODUCTS MISCELLANEOUS TRENDS

VLA is grateful to individuals and a variety of sources providing
forest products’ market data. We hope you can use this information
as you plan and make decisions about your business. Some data is
just a snapshot so we recommend an abundance of caution as it may
be more helpful to understanding what has already happened versus
predicting a trend for the future. Please do your own research!

In general, demand is sharply down for most finished products and
pricing is spiraling downward too. Panel demand and pricing is one
of those hard - hit markets. US Hardwood exports demand is also
significantly lower as exporter prices have followed the same trend.
Biomass has some positive signs. Expansion of production is under-
way in Virginia, North Carolina and elsewhere. We are all waiting to
learn of various decisions from European countries on their climate
policy and biomass. Pulp and paper are changing but predictions
show growth to be positive for the near future. Tariff wars have
impacted exports and COVID-19 virus has resulted in restrictions on
movement, stay at home orders, social distancing and a broad general
concern for human health and wellness. The forest products industry
has been identified as an essential service.

Eastern US Hardwood Production
Eastern United States hardwood production has declined 7.2% from
2018 to 2019. Grade hardwood consumption dropped 3.7% while de-
mand for pallet lumber, cants, ties, and boards increased by the same.

The United States remains the world’s largest sawn hardwood ex-
porter but data shows sharp declines of 39.8% in hardwood exports
and sharp accompanying price declines of red oak and others.

The Economic and
Trade Agreement be-
tween the United States
and People’s Republic of
China offers hope. Hard-
wood lumber is included
in the agreement and

is expected to increase
significantly over the
2017 baseline.

US exporters and forest landowners are fortunate that many organi-
zations are working on improvements. We hope these efforts are suc-
cessful at increasing markets and sales, improving industry stability,
educational awareness and even new products.

Energy — Virginia Utility
Virginia Clean Economy Act — The latest effort on Virginia’s energy
policy passed by the Virginia 2020 General Assembly and approved

by Governor Northam. The new legislation fits well with Virginia
Executive Order 43 in which Commonwealth of Virginia sets its goal
to produce 100 percent of electricity from carbon-free sources by
2050. Biomass as an energy source for utlities is under severe stress
in Virginia.

Panel Market Report
Oriented Strand Board — A chaotic and uncertain market shapes

OSB. Experts report low demand in all regions with some exception
in a few southern states. Prices have been slashed too.

Southern Plywood — Generally
southern plywood is seeing low

demand and downward pric-
ing pressure too. Experts a few
bright opportunities. Manufac-
turers look for buyers, but they
are staying on the side lines.
Implication is that buyers are
cautious and waiting for clearer
optimism.

Veneer — Again veneer was also a mixed story. Experts see the stron-
gest demand for hardwood plywood and weakest for softwood. They
see a price weakness too.

Paper & Pulp

Pulp and paper are the most
abundant raw material
worldwide. Consumption is
worldwide but have changing
metrics.

Brazil, Canada, Indonesia,

Finland, USA, Chile and

China are the key producers

of paper and pulp. China is the leader in consumption and leading
importer.

Good news is that the segment is expected to grow possibly up to 5%
in the next five years. Despite digitization it appears paper and forest
products have exciting prospects for growth. The growth may be
slower though.

There has been consolidation in some segments of the industry but
with selected focus. North America container board and coated fine
paper is a heavy concentrated segment corporate choice.

This industry is generally positioned with high margins and low

Continued on page 25




debt. Data shows increased demand for packaging and tissue on a
global scale. China’s growth rate is not easy to predict.

Graphic papers (newsprint & coated papers) are in severe failing
demand. Consumer packaging and tissue growth is predicted to

be on par with Gross Domestic Product. Transporting industrial

packaging is largely driven by e-commerce.

Although the outlook appears brighter, businesses will have some
major decisions to think about as they move their companies into
the future.

Pellets
Wood pellets production are expanding at Enviva Biomass plants
in Southampton, VA and Northampton, NC as well as Hamlet,
NC. We are hoping to see the increase in production at the South-
ampton and Northampton plants in the second and third quarters
2020 according to recent news.

According to recent news, there is hope for continued increases
in biomass demand from Germany, Belgium, Netherlands, United
Kingdom, Japan and maybe others. These countries and the Eu-
ropean Commission, and others are moving away from coal fired
electric utility plants. The hope is that future policies will include
biomass to help achieve their climate neutral goals.

Summary

Keeping faith that our markets will return to normalcy is healthy.
Just keep in mind that old norms are not necessarily going to be
our new norms. Efforts are underway for improvements at govern-
ment and corporate levels. A wise man once told me when one
door closes another will open...look forward. Finding that door

is not always easy as time may need to pass before it is evident.
Once you do find a new path, you may allow doubt and fear to
keep you from entering. Have faith and confidence and keep your
ingenuity alive and well. Many of our readers have faced tougher
times. Together we will get through this and plan to come out
better than before. Small business owners and larger organiza-
tions both face challenges and need clear insights into making
very important decisions about their destinies. We are connected
in our business model and need strong large globally competitive
corporations and healthy robust small businesses too.

Michelin North America, Inc.
Tire Discount Program

VLA Board of Directors has some exciting
news to share with all members. VLA Board
of Directors and Michelin entered a partner-
ship to provide VLA members with great
discounts on purchases of Michelin tires.
Michelin North American, Inc. is a member
of the VLA and only VLA and members of
other state logging associations have access
to Michelin's tire discount program

You must follow the procedure below to open your account and
receive the full benefits.

Below is the process of setting up a Michelin Account and the
guidelines.

Michelin Logging Program
1) Interested VLA Members should reach out to your Local Michelin

Dealer.

2) Complete the application and send it to Desmond Hall (desmond.
hall@michelin.com) or Kallie Golicher (kallie.golicher@michelin.
com) They will verify the account with Ron Jenkins.

3) Once the application is verified it will be sent to Michelin for ap-
proval.

4) Michelin will provide the customer with a Bill To and Ship To
number. (Account Number)At that time they will have to Register
their account at Michelinb2b.com and upload their Credit or
Debit Card.

5) Program available to ALL members with the VLA.

6) Program for Michelin and BF Goodrich tires. Tires available are
Truck, Light Truck, Passengers Car, Agricultural Tires, Industrial
Tires, Off Road Tires, Retreads

7) Once a member is registered on Michelinb2b they will have access
to all their purchases reports and pricing

8) Members can go to any Michelin dealer to purchase tires

9) Tires cannot be ordered online or shipped to customer. They must

go through a Michelin Dealer.
Please let me know if you have any other questions. Thank you!

You may also direct your inquiries direct to the following Michelin
contact:

Desmond Hall

Territory Business Manager

Michelin North America, Inc., Richmond, VA
(804) 993-4119 | desmond.hall@michelin.com




COMMITTED
TO THE

FORESTRY

INDUSTRY

We're a member-owned lender
providing financing since 1916:

» Operating capital

« Timber land acquisition

« Sawmill equipment

- Harvesting equipment

- Hauling equipment

« And much more!

800-919-FARM 804-746-1252

Western Virginia Eastern Virginia
and West Virginia and Maryland

<> FARM CREDIT

7,
(' 2
www.farmcredit.com @

LENDER

Virginia LoggerS: Give us a call or come by M-Th 7-4

Please keep our Gordonsville, VA log and Friday 7-11.

. . |
yard in mind for your Poplar Peelers! 100 Martinsville Avenue,

Gordonsville, Virginia 22942

Call Larry Poore with any questions!
Office: 540-832-2800

We're Offering Cell: 540-894-3845
Top Dollar for
Vg See our specs and standards on
Facebook:
At Columbia Forest Products, https://www.facebook.com/
we’ve got a great appetite for CFPGordonsville/

Poplar peeler logs...we want
to be a priority destination
for your next load!




VLA NEWSLETTER IS

PROUDLY PRINTED BY
JAMES RIVER

PRINTING

2900-A CEDAR LANE
COLONIAL HEIGHTS,VIRGINIA 23834

James River Printing LLC, a
family owned and operated
business since 1987, is the
perfect fit for all your
standard or custom printing
projects. There is nothing
better than a local print shop
with convenient hours as well
as excellent services. We
have over 30 years in the
printing industry providing
customers with printing
solutions and reliable
customer service as well as
custom graphic design
solutions at affordable prices.
You will receive the best
customer care and quality
product, regardless if you are
a individual, small business or
nationwide company.

WHAT WE DO INCLUDES:
Embroidery

Screen Printing
Announcements
Annual Reports
Brochures

Business Cards
Calendars

Catalogs

B&W and Color Copies
Envelopes

Flyers

Full-Color Banners
Labels

Letterhead

Memo Pads

Napkins

Newsletters

Notepads

Postcards

Posters

Programs
Promotional Products
Raffle Tickets

Reply Cards

Signs

Stickers

CONTACT US AT 804-520-1000
OR VISIT US AT
JAMESRIVERPRINTING.COM

LOG-A-LOAD

FOR KID

VIRGINIA LOGGERS ASSOCIATION

AS WE MOVE FORWARD T0 BETTER TIMES, WE ARE WORKING ON NEW WAYS
T0 SUPPORT OUR LOCAL CHILDREN'S HOSPITALS. UNTIL THEN ENJOY THESE
PICTURES FROM TIMES PAST, WHEN WE COULD ALL JOIN TOGETHER.

NIKKI ROBERTSON | State Chairman | Log-A-Load Foundation
9318 W. Oak River Drive | South Chesterfield, VA 23803 | 804-586-5413

Support your state's Log-A-Load for Kids Campaign!
To find your state's Log-A-Load organization and contact person,
visit www.logaload.org/pages/Participating_Hospitals.html
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NEW LOCATION NOW OPEN.

The forestry equipment specialists at Forest Pro understand logging and recognize

the importance of machine uptime.

Now with the addition of a new store in Keysville Virginia, Forest Pro’s|
coverage and responsiveness is greater than ever before

ASHLAND
High quality Tigercat machinery backed by Forest Pro SCOTTSVILLE

service and support experts that you can count on. k)
KEYSVILLE

Contact your nearest Forest Pro location today to learn more.

FORESYT PR

SCOTTSVILLE, VIRGINIA ASHLAND, VIRGINIA KEYSVILLE, VIRGINIA
434.286.4157 804.752.7500 434.208.1818

sales@forestproinc.com www.forestproinc.com

wwsigercatcom @ Tigercat

Tough ¢ Reliable ¢ Productive




